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[Use of Digital Technologies: Applicable Numbers: @® ]

Course introduction; overview of communication as meaning-making; syllabus explanation.

Communication as a process; basic models; sender, receiver, context, and feedback.

Communication and culture; how cultural norms shape interpretation.

High-context vs. low-context communication; cross-cultural misunderstandings.

Communication and identity; how identity influences message creation.

Self-presentation and impression management in everyday communication.

Stereotypes, bias, and perception in communication.

Communication and traditional media; framing and audience interpretation.

Media influence on public opinion and meaning construction.

Critical analysis of media messages; identifying perspective and bias.

Communication and social media; algorithmic influence and audience design.

Online identity and self-branding; authenticity vs. performance.

Digital misunderstandings; viral communication and context collapse.

Comprehensive review; concept integration; test preparation.

Final written test.
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74-F N yIDAE Feedback will be given weekly to student throughout the class.
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No textbook will be used.
Weekly hand outs will be
given.
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